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Cultural Power And
Business Visionary

Deeply integrate academic
theories with industry practices,
and create brand solutions with

cultural value and market impact.
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e Brand
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@ PINEAPLE

# FILM CULTURE
Bnu Kﬂ H n “ N n The Famous Tree Company is an
Innovative enterprise

# SUSTAINABILITY

Bring iconic trees from classic film into
the real world by planting saplings

# EXPERIENCE LED

Each tree with cultural, ecological,
and emotional value.
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#FONT- Chonburi

BRAND LOGU

. The ﬁmous Tree Company
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BRAND VALUE 3

CULTURAL
VALUE

The saplings serve as
an extension of
cinematic works,
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conveying film culture.
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With a commitment to
a 10:1 reforestation
ratio, the company
emphasizes Its
environmental mission.
-
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the needs of collectors
and investors.
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GONSUMERD IMAGE

‘ ENVIRONME- GIFT &
nave unique. © VOVIERANS @ \rapists @ correrion
expectations for
product experience * 18-35 e 25-45 e 30-45
e The largest market e Emphasize e High-end market
e Willing to pay for sustainability and e High price
feelings focus on acceptance

environmental action
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# Questionnaire Survey

Research
Subjects

Q7
Where do you typically buy movie-related collectibles? (Select all that apply)
[} Official movie store (e.g., Wamer Bros., Marvel shop)

[] Specialty stores (museums, theme parks)

| Online marketplaces (Amazon, Etsy, eBay)

[ ] Brand's official website

| Physical retail stores




DAIA ANALYSE

CONSUMERS WHO ARE
WILLING TO BUY
AND INTERESTED

il

# High market potential and Core drivers

Emotional connection with movie IP

0%

The scarcity of real filming locations

26%

Sustainable concept and collection
value

1%




DAIA ANALYSED

# Price acceptance and Purchase channel preference

Online is the main
Offline i1s the supplement

How to pay a premium

For sentiment and scarcity?

8d%

@ Collection certification

2 IP story shaping

Official store E-commerce Brand website Offline store



# Global Gift Market

2023 2032
$49.7B =on” $57.278

Ref: Global Gifting Market Size 2032(USD Billion)

# UK Personalized Gift Market

2024 2032
$1.88B e $3.27B

Ref: UK Personalized Gifts Market Size in USD Billion

* XK

People began to pursue:

Unique
Emotionally resonant

# Movie Merchandies Market

HARRY POTTER

$41.5 billion

THE ANNUAL COMPOUND GROWTH
RATE IN UK MARKET

8.2% (N
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GOMPETITOR/BENGHMARK ANALYS 1S

The Present Tree
Revenue of £1.2M

(2023) but lacks IP
difference.

AT
A

Send A Tree Gift Today.
Bring Joy For A Lifetime,

https://thepresenttree.com/




Star Name Registry
Successfully monetizes
emotional value (£50—-£300 per
star), proving nostalgia’s *

profitability NAME A UK VISIBLE STAR

https://star-name-registry.com/ m
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FAMOUS TREE GOMPANY'S POSITIONING

The Famous Tree Company, with its "film culture + sustainability” positioning,
offers unique collectible value and immersive experiences.




Exclusive seed collection rights for
major films

Partnerships with landowners
reduce initial risks

Strong social media performance

Fragile supply chain, only 218 saplings swnl
available in 2025

Seed germination rate heavily affected

by climate, with declines of up to 40% in regions

Increasing consumer enthusiasm for sustainable

products

e 8.2% CAGR in the global movie
merchandise market

e Rising demand for experiential gifts

e Increasing consumer enthusiasm
for sustainable products

e Uncertain licensing for film IP
e Legal risks in cross-border seed
collection and disputes over land

ownership
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Each of the saplings has a story behind it.

They are not only plants, but also symbols
of culture and memory.

LUXURY PACKAGE
SURVIVAL GUARANTEE

# HARRY POTTER
# INSPIRATION
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Unique NFT Digital Certificate

e Tree DNA traceability information
e Movie and TV clips Easter eggs




LIMITED PRODUGT

Appropriate premium £ 20-40

IP Blind Box

e Combining film IPs, we launch limited sapling blind

boxes from time to time.
e You may get a regular sapling, or you may get a
hidden mysterious sapling!

Season / Holiday

Create a strong festive atmosphere

@ PINEAPLE




@ PINEAPLE

TRAVEL + X

Changing the way we travel for good

CROUNDTRUTH

GAINING THE

JOINT

ENVIRONMER

TRUST OF
____LANDOWNERs-....- 2

Bringing the travelindus
togetherto help create

N\ n ) V’ ) more sustairnable future
1y i\ J\ Iy @Travalyst

@GROUNDTRUTH
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Exhibition
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@ PINEAPLE
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Use a series of offline activities as a
media to showcase our products
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The Famous Tree Company is'on a mission to se

seeds and saplings fljgm'famou and iconic trees
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@FLIPPED

Build our own community and advocate new ways of environmentally friendly living

: Hﬁ’h-ii I'-Lﬁ_—: #*

A &

TREE PLANTING STORY

Hey guys! Last week, I joined a Harry Potter-
themed tree-planting event.

MEMBER
POINTS SYSTEM

e Accumulate points by purchasing
saplings, participating in activities,
sharing experiences, etc.

e Points can be used for pre-order,
redemption of saplings and other
activities

The Famous Tree / Apr.14.2025
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@ PINEAPLE

thefamoustreecompany The Famous Tre

THE BIG IDEA -S0OGIAL MEDIA

what's being done right now?
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Documenting film locations and their famous trees!
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Garrick's Apprentice

@garricksapprentice - 5.81 7 {017 [E% - 51 73090

att Underwood a The Famous Tree Company

| @ mission to document as many famous tree as
y Loughborough University -

ot On a mission to make every Harry Potter wand from the correc
ssible! ® ecion School :
ited Kingdom +« Contact Info g underwoodwoodtuming etsy.com K184 2 68
7 followers - 382 connections & Personal Website
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blind box to open‘the sapling - to attract attention™
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@ PINEAPLE

BASIG OERIED - PAGKING

(2) Packaging and shipping video -

Filming packaging new order users, and at the end of the

link to mention the order website!

Update at least one video per week within the
collection, to ensure that the weekly update 2-3



KOL GO-OPERATION - HILM & IV UNBOKING

Collaborate with film bloggers

Film Gift Tree - let film bloggers experience the blind box opening

Walmart, for example, launched the Harry Potter Mystery Wand Blind Box - unboxed by many
Harry Potter bloggers on YouTube!

OPENING 20 HARRY POTTER MYSTERY WANDS

WALMART HAUL 2023
127/ RME + 155

Pr®  The Potter Collector &

Walmart has released a NEW SERIES of Mystery Wands! 9 more wands to collect... but
something else in each pack too! Will we ...




KOL GO-OPERATION - HILM & IV UNBOKING

To show the unboxing process and IP story, visit the location

For example, travel bloggers have taken in Ireland's Dark Hedges, the actual landmark tor the
‘Kings Road’ scene in Game of Thrones.

The Dark Hedges - what it's like to drive through
51F5RME « IR

F DRIVE THROUGH Q. Olreiandcailmg

. Seewhatit's like to drive through the Dark Hedges in Ireland. This tree-lined avenue has
’s R K € DG been popular for centuries but it became ...




KOL GO-OPERATION-ENVIRONMENTAL
abIENGE

Eco or Knowledge Zone bloggers

Collaborate to introduce the history of the
tree, talk about its environmental value.
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Young trees, a hope for'the future. #forests
#birdsong #hope

@ PINEAPLE



KOL GO-OPERATION-ARTIST GOBRANDING

Artist co-branding

cooperation with painters
to form a collectible high-
end peripheral

Bathed In Light Birch Wood with Blossom Walk
(N50.8970 Betty £2,750.00
W0.1910) £1,750.00

£000.00



PLANG 10 INVITE GOOPERATION KOL

CinemaSinS © Film& travel bloggers:

@Cinemasins - 918 /51T & - 1609 5

Cinemasins critiques various "sins" in
movies in a humorous and sharp

No movie is without sin. We exist mostly just to remind you of that. ...

cinemasins.com 154 2 &

Mmanner
The Blonde Abroad Kiersten Rich focuses on solo travel
@TheBlondeAbroad - 3.76 5 {i7iT(5%& - 100 /115 for women and covers travel
The Blonde Abroad is an award-winning solo female travel & lifestyle brand featurir eXpe I’Ie nces aﬂd adVICG

theblondeabroad.com {15 % 4 188




PLANG 10 INVITE GOOPERATION KOL

SierraClub

@NationalSierraClub - 1.21 5{iT|8&E - 1137 4157

The Sierra Club is America's largest and most influential grassroots environmental

sierraclub.org 157 6 B8

Gary Westall

@garysart - 15T [H#E - 17 74057
Paint along with Gary. ..l %

Eco & Artist bloggers:

Sierra Club environmental
organization in the United States.

Gary Wessell British painter,
showcases the unique beauty of
pINes
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INNOVATIVE INTERAGTION !

Long-term: Creative Tree Branch Competition (Tiktok Challenge):
Users collect creative tree branches, upload and @brand, get likes and selections, and
give saplings a blind box every week .




INNOVATIVE INTERAGTION !
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Short Cycle: Find the Film
and TV Tree Challenge

Post a picture of a tree In films, users
search for a matching film clip, the
first user to find and share it wins a
prize.




VIRAL MARKETING

Example: A tree's dream of a catwalk

Creates a social fission effect and increases the brand's social
media exposure.




Brand awareness & Crowdfunding Full market promotion :
& Early Sales & growth SR S

>

1 month 3 month 6 month 12 month 2-3 year
e Challenge interactive e« Kickstarter crowdfunding ¢ Expand D2C e-commerce ¢ Consider foreign markets
Viral marketing e Launch a blind box platforms (USA, Europe)
e Website landing Holiday limited campaign ¢ Establish cooperation with ¢ Launch an exclusive
e Pre-sale activities co-op (artist, museum) museums and botanical membership subscription
pop-up gardens through fame system
e Develop the NFT and digital
‘ ‘ ‘ collectables market
Increase exposure: Build trust with users Establish a stable customer base
Enhance brand awareness  Increase engagement * The rate of return on advertising

e Improve the negotiating power
e Expand the infrastructure
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BRAND IDENTITY

GANS ONLIN@ @USTOMER@

100K+ 10,000+

(INTERACTION RATE> (EXPOSUR@ d

Tik Tok CINTERACTION RATE> GVIARKET PENETRATIOID

12% INCREASE 15%+

\3

Global Market

GANS ONLIN@ @USTOMER§

10M+ 100,000+

8% INCREASE 1 MILLION+

GOOPERATION STORE) 10+

119) LV
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GJSTOMER RE-PURCHASE RATE) 60%+
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The Famous Tree I‘I A N I<S

FOR
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MaR.12.2025




