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教育背景
华威大学（QS 74） 硕士，创意与媒体企业（Merit） 2024.09 – 2025.12
 核心课程：创意商业项目、市场营销与市场、知识产权管理、研究设计、创意与组织
 研究项目：以 Taylor Swift 跨平台传播为研究对象，编码分析 72 条官方帖文与 30 条粉丝视频（定性内容分析），撰写研究报

告《巨星时代的衰落：社交媒体与算法如何瓦解名人影响力》；英国政府咨询项目（项目负责人，设计并执行 10 次半结构化访
谈 + 6 个创意组织案例研究，成果纳入英国地方政府所有权中心倡议）

北京科技大学（211） 学士，视觉传达设计（83.90/100） 2020.09 – 2024.06
 主修课程：动画设计、人因设计、角色造型基础、数字媒体特效、广告设计、包装设计
 荣誉奖项：百度 MEUX AIGC 策划竞赛“优秀团队作品”；市级动漫设计竞赛三等奖；圆明园文创赛三等奖；灰雀实践金奖团队

实习经历
上海商立通文化传播有限公司 市场策划实习生 2025.11 – 2026.07
 品牌策划：为客户梳理品牌定位、核心信息屋与沟通主张；基于品牌调性与受众决策路径，主导品牌画册 / 企业介绍册的内容架

构、信息层级与视觉排布，优化内容组合与阅读动线；建立视觉规范 SOP 统一交付标准，降低返工率并提升品牌资产一致性
 数字营销：围绕客户传播目标与受众画像，策划社媒图文与短视频内容；基于平台互动数据与完播率复盘，迭代内容选题、发布

节奏与投放策略，提升内容转化效率
 展览执行：从客户品牌资产与文化元素出发策划文创衍生品，完成概念构思、形象延展、包装物料设计及打样交付；参与 5 场商

业展览全案执行，统筹外部供应商的进场时序、物料调配与交付标准，保障展期零事故、客户验收一次性通过

奥美（Ogilvy） 品牌策略实习生 2025.07 – 2025.10
 用户洞察：负责上汽大众 ID.3 在 10~15 万元级纯电市场年轻首购客群的桌面调研；搭建四模块信息检索框架，整合乘联会销量

数据（定量）与小红书、懂车帝等社媒 UGC（定性），提炼 3–5 条消费者洞察，输出 15~20 页调研报告并支撑策略推导
 市场研究：搭建中大型 MPV 市场竞品监测与分析框架，系统梳理头部竞品的新车动态、价格权益与营销策略，沉淀为标准化竞

品案例卡片，形成可复用的研究模板与动态监测机制
 品牌策略：参与途观 L Pro 上市前段策略推导，基于竞争卡位分析推导品牌核心沟通主张，规划上市整合传播节奏+传播路线图
 内容营销：参与凌渡 L 专业媒体试驾会的策略与内容规划，将车辆工程参数转译为高感知度的用户体验语言，梳理核心体验点与

宣讲结构并撰写文稿

华诚博远集团 展览运营实习生 2023.08 – 2023.10
 体验运营：为旗下“重美术馆”面向散客、研学、团建等细分人群定制讲解话术，基于现场反馈迭代讲解形式，完成 30+ 场专

场导览、服务 600 余人次，提升满意度与场馆口碑
 整合营销：参与 5 场多主题展览策划与 3 款文创包装的展示设计优化，产出 8 版海报、16 份线下及数字宣传物料、4 次虚拟展

览页面更新，覆盖线上线下多个消费者触点
 团队协同：作为联络人对接 2 个常规展览项目，联动多团队完成协同与交付，保障项目按计划落地

北京环球艺轩文化发展有限公司 社媒运营实习生 2023.05 – 2023.07
 内容运营：独立策划制作展览导览、艺术家深度访谈等原创图文与视频内容 25+ 篇 / 条，针对公众号长文、小红书种草、短视

频等不同平台场景调整叙事与形式，通过官网及社媒矩阵分发
 数据复盘：完成实景拍摄及多媒体素材 45+ 组，统筹官网、社交账号与合作媒体分发，参与 3 场展览宣传规划、落地 2 轮线上

推广；跟踪互动与渠道数据并输出 5 份复盘小结，用数据迭代内容、发布节奏与投放策略

项目经历
英国可持续消费品（礼品）初创品牌 营销战略项目 项目负责人 2025.02 – 2025.04
 消费者研究：带领 4 人团队完成 100+ 位消费者的问卷与访谈调研，结合礼品与电影周边市场规模及趋势数据，识别未被满足

的需求与增长机会
 策略创新：据此定位“电影文化 × 可持续性”，引入 NFT 数字证书、IP 盲盒等创新概念，制定 4P 营销策略并设定 SMART 目

标，输出可执行的上市与增长建议

天福号（中华老字号食品品牌）品牌 IP 与产品创新策划项目 2021.11 – 2022.07
 品牌策划：面向老字号食品品牌年轻化命题，独立完成“猪小福”IP 标准形象系统（背景故事、三视图、色彩规范、动态形象），

建立完整品牌视觉识别体系，支撑跨平台内容资产延展
 包装创新：输出 15 款微信表情包（已上线）、10+ 宫廷主题盲盒系列、5 款食品自立袋包装设计，以及冬奥 & 立春节气海报、

H5 贺卡等跨平台内容
 传播闭环：项目获《北京青年报》专访报道（高校与老字号品牌合作），验证 IP 从概念孵化到媒体传播的完整闭环

技能
语言水平：普通话（母语）；英语（精通，PTE 71 / 雅思 7.0 同等），具备英文书面撰写与口头汇报能力
研究方法：定性/定量分析、问卷调研、半结构化访谈（10+次）、内容编码分析、竞品监测框架搭建、桌面研究等
数据分析：多渠道数据整合与洞察深挖（行业数据、社媒互动与渠道数据），输出研究报告与策略建议
办公软件：PS / AI / InDesign / Premiere / AE / Figma / CapCut；ChatGPT、Midjourney、即梦（nano banana）
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EDUCATION
University of Warwick M.A. in Creative and Media Enterprises (Merit) Sep 2024 – Dec 2025
• Coursework: Creativity and Organisation, Managing Intellectual Property, Creative Business Project, Research Design, Major

Project; optional module: Marketing and Markets.
• Research: Coded 72 official posts and 30 fan videos to analyse Taylor Swift’s cross-platform communication; led a UK

government consulting project (10 interviews, 6 case studies) for the Centre for Local Government Ownership.
University of Science and Technology Beijing B.A. in Visual Communication Design (83.90/100) Sep 2020 – Jun 2024
• Coursework: Animation Design, Human Factors Design, Character Design Fundamentals, Digital Media Effects, Advertising

Design, Packaging Design.
• Honors: Baidu MEUX AIGC Planning Competition (Outstanding Team Work); City-Level Animation Design Competition,

Third Prize; Yuanmingyuan Cultural & Creative Competition, Third Prize; Huique Social Practice Award (Gold Team).
PROFESSIONAL EXPERIENCE
Shanghai Shanglitong Culture Communication Co., Ltd. | Marketing Planning Intern Nov 2025 – Jul 2026
• Defined brand positioning, message houses, and communication propositions; owned content architecture and visual layout for

brochures and corporate decks; built a visual-standards SOP that cut rework and unified brand delivery.
• Planned social and short-video content by audience profile; used engagement and completion-rate data to refine topics, cadence,

and distribution.
• Took cultural-creative merchandise from concept to visual extension, packaging, and sampling; delivered 5 commercial

exhibitions end to end (supplier scheduling, materials, delivery) with zero incidents and first-pass client acceptance.
Ogilvy | Brand Strategy Intern Jul 2025 – Oct 2025
• Researched young first-time buyers for SAIC Volkswagen ID.3 (RMB 100k–150k EV segment), combining CPCA sales data

with Xiaohongshu and Dongchedi UGC into a 15–20 page report that shaped launch strategy.
• Built a competitive monitoring framework for the mid-to-large MPV market (launches, pricing, benefits, tactics), standardized

into reusable case cards for ongoing tracking.
• Supported pre-launch strategy for Tiguan L Pro — derived the core proposition from competitive positioning and planned the

launch communication roadmap.
• Supported the Lamando L media test-drive event, turning engineering specs into user-facing experience language and structuring

key talking points and the presentation script.
Huachengboyuan Group | Exhibition Operations Intern Aug 2023 – Oct 2023
• Customized guided-tour scripts for the group’s Chong Art Museum across individual visitors, study groups, and corporate team-

building segments; iterated formats on live feedback across 30+ dedicated tours for 600+ visitors, raising satisfaction and venue
reputation.

• Contributed to 5 multi-theme exhibitions and display optimization for 3 cultural-creative packaging lines, producing 8 poster
versions, 16 offline and digital promotional assets, and 4 virtual exhibition page updates across online and offline consumer
touchpoints.

• Served as liaison across 2 regular exhibition projects, aligning multiple teams on delivery and keeping projects on schedule.
Beijing Universal Yixuan Culture Development Co., Ltd. | Social Media Operations Intern May 2023 – Jul 2023
• Produced 25+ original articles and videos on exhibition guides and artist interviews, adapting narrative and format for WeChat

long-form, Xiaohongshu, and short video.
• Shot 45+ on-site multimedia asset sets and distributed them across official, social, and partner channels; supported 3 exhibition

promotions and 2 campaign rounds; used 5 data reviews to iterate content and cadence.
PROJECTS
UK Sustainable Consumer Goods (Gifting) Startup | Marketing Strategy Project Lead Feb 2025 – Apr 2025
• Led a 4-person team through 100+ surveys and interviews to size the gifting market and identify unmet demand.
• Positioned the brand at “film culture × sustainability” with NFT certificates and IP blind boxes, defining a 4P plan and go-to-

market proposal.
Tianfuhao (Time-Honored Chinese Food Brand) | Brand IP & Product Innovation Nov 2021 – Jul 2022
• Created the “Zhu Xiaofu” identity system for youth repositioning — backstory, three-view drawings, colour standards.
• Delivered 15 WeChat sticker sets (published), 10+ blind-box designs, 5 packaging designs, and seasonal posters.
• Project featured in Beijing Youth Daily, validating the IP’s path from concept to media coverage.
SKILLS
• Languages:Mandarin (native); English (proficient, PTE 71 / IELTS 7.0 equivalent), for written work and presentation.
• Research: Qualitative and quantitative analysis, surveys, interviews (10+), content coding, desk research.
• Data:Multi-channel integration across industry, social, and channel metrics; research reports.
• Tools: Photoshop, Illustrator, InDesign, Premiere, After Effects, Figma, CapCut; ChatGPT, Midjourney, Jimeng.


