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XIAOYUE MENG
(+86) 156-0031-8860 | xiaoyuemeng23(@outlook.com | Shanghai, China

EDUCATION

University of Warwick ML.A. in Creative and Media Enterprises (Merit) Sep 2024 — Dec 2025

*  Coursework: Creativity and Organisation, Managing Intellectual Property, Creative Business Project, Research Design, Major
Project; optional module: Marketing and Markets.

* Research: Coded 72 official posts and 30 fan videos to analyse Taylor Swift’s cross-platform communication; led a UK
government consulting project (10 interviews, 6 case studies) for the Centre for Local Government Ownership.

University of Science and Technology Beijing B.A. in Visual Communication Design (83.90/100) Sep 2020 — Jun 2024

*  Coursework: Animation Design, Human Factors Design, Character Design Fundamentals, Digital Media Effects, Advertising
Design, Packaging Design.

*  Honors: Baidu MEUX AIGC Planning Competition (Outstanding Team Work); City-Level Animation Design Competition,
Third Prize; Yuanmingyuan Cultural & Creative Competition, Third Prize; Huique Social Practice Award (Gold Team).

PROFESSIONAL EXPERIENCE
Shanghai Shanglitong Culture Communication Co., Ltd. | Marketing Planning Intern Nov 2025 — Jul 2026

*  Defined brand positioning, message houses, and communication propositions; owned content architecture and visual layout for
brochures and corporate decks; built a visual-standards SOP that cut rework and unified brand delivery.

*  Planned social and short-video content by audience profile; used engagement and completion-rate data to refine topics, cadence,
and distribution.

* Took cultural-creative merchandise from concept to visual extension, packaging, and sampling; delivered 5 commercial
exhibitions end to end (supplier scheduling, materials, delivery) with zero incidents and first-pass client acceptance.

Ogllvy | Brand Strategy Intern Jul 2025 — Oct 2025
Researched young first-time buyers for SAIC Volkswagen ID.3 (RMB 100k—150k EV segment), combining CPCA sales data
with Xiaohongshu and Dongchedi UGC into a 15-20 page report that shaped launch strategy.

*  Built a competitive monitoring framework for the mid-to-large MPV market (launches, pricing, benefits, tactics), standardized
into reusable case cards for ongoing tracking.

*  Supported pre-launch strategy for Tiguan L Pro — derived the core proposition from competitive positioning and planned the
launch communication roadmap.

*  Supported the Lamando L media test-drive event, turning engineering specs into user-facing experience language and structuring
key talking points and the presentation script.

Huachengboyuan Group | Exhibition Operations Intern Aug 2023 — Oct 2023

*  Customized guided-tour scripts for the group’s Chong Art Museum across individual visitors, study groups, and corporate team-
building segments; iterated formats on live feedback across 30+ dedicated tours for 600+ visitors, raising satisfaction and venue
reputation.

*  Contributed to 5 multi-theme exhibitions and display optimization for 3 cultural-creative packaging lines, producing 8 poster
versions, 16 offline and digital promotional assets, and 4 virtual exhibition page updates across online and offline consumer
touchpoints.

»  Served as liaison across 2 regular exhibition projects, aligning multiple teams on delivery and keeping projects on schedule.

Beijing Universal Yixuan Culture Development Co., Ltd. | Social Media Operations Intern May 2023 — Jul 2023

*  Produced 25+ original articles and videos on exhibition guides and artist interviews, adapting narrative and format for WeChat
long-form, Xiaohongshu, and short video.

*  Shot 45+ on-site multimedia asset sets and distributed them across official, social, and partner channels; supported 3 exhibition
promotions and 2 campaign rounds; used 5 data reviews to iterate content and cadence.

PROJECTS

UK Sustainable Consumer Goods (Gifting) Startup | Marketing Strategy Project Lead Feb 2025 — Apr 2025

* Led a 4-person team through 100+ surveys and interviews to size the gifting market and identify unmet demand.

* Positioned the brand at “film culture x sustainability” with NFT certificates and IP blind boxes, defining a 4P plan and go-to-
market proposal.

Tianfuhao (Time-Honored Chinese Food Brand) | Brand IP & Product Innovation Nov 2021 — Jul 2022
*  Created the “Zhu Xiaofu” identity system for youth repositioning — backstory, three-view drawings, colour standards.

* Delivered 15 WeChat sticker sets (published), 10+ blind-box designs, 5 packaging designs, and seasonal posters.

*  Project featured in Beijing Youth Daily, validating the IP’s path from concept to media coverage.

SKILLS

« Languages: Mandarin (native); English (proficient, PTE 71 / IELTS 7.0 equivalent), for written work and presentation.
* Research: Qualitative and quantitative analysis, surveys, interviews (10+), content coding, desk research.

*  Data: Multi-channel integration across industry, social, and channel metrics; research reports.

*  Tools: Photoshop, Illustrator, InDesign, Premiere, After Effects, Figma, CapCut; ChatGPT, Midjourney, Jimeng.




